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Overview
• Russian Narrative: Coping with the Loss of 

Empire 
• Russian Soft Power: Iron Fist in a Velvet Glove
• Why Should We Care? 

&
What Can We Do? 



Russian Empire—1725 

Russia: Post-colonial AND Post-imperial

Russian Federation—2017 

Russia Did Not Lose the Cold War. . .
but Moscow Lost an Empire

http://upload.wikimedia.org/wikipedia/commons/b/bc/Map_of_Warsaw_Pact_countries.png
http://upload.wikimedia.org/wikipedia/commons/b/bc/Map_of_Warsaw_Pact_countries.png


Русский мир—“Russkii Mir”—Russian World
• Russia is a “divided nation”
• A “Sphere of Identity”

"Above all, we should acknowledge that the collapse of
the Soviet Union was a major geopolitical disaster of the
century. As for the Russian nation, it became a genuine
drama. Tens of millions of our co-citizens and co-patriots
found themselves outside Russian territory.”

Vladimir Putin, “State of the Nation,” April 2005 (official Kremlin 
translation)
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“. . .the ability to get what you want through attraction rather than coercion or 
payments.  It arises from the attractiveness of a country’s culture, political ideals and 
policies.”  

Joseph S. Nye, Soft Power: The Means to Success in World Politics

“. . . complex of instruments and methods to achieve foreign policy objectives 
without the use of weapons, which include information and other means.”

“Unfortunately, these means are used to cultivate and provoke extremism, 
separatism, nationalism, manipulation of public opinion, [and] direct intervention in 
the internal politics of sovereign governments.” 

“However, the activity of ‘pseudo-NGOs’ [and] other structures which, with outside 
support, have the aim to destabilize the situation in this or that country, is 
unacceptable.” Quoted in Marcel H. Van Herpen, Putin’s Propaganda Machine

Soft Power: A Western View

Soft Power: Vladimir Putin’s View



EUROMAIDAN, 2013-2014



“The events in Ukraine are a national tragedy. . . .  The Arab 
Spring has come to the capital of a European state.”

Mikhail Margelov, chairman of the Int’l Affairs Committee of the Russian Federation Council

“. . .you don’t even know whether it is better to talk with the governments 
of some of these states or with their American protectors and sponsors.”

V. Putin, regarding the clash with Ukraine
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“The essence of hybrid, or non-linear war is to wage war without
ever announcing it officially. This is why it represents such a
challenge for NATO, the quintessentially 20th-century security
alliance. . . . Tanks don’t prevent cyber-attacks; you can’t respond
to a propaganda campaign with a cruise missile.”

Mark Galeotti, quoted in Peter Pomerantsev & Michael Weiss, “The Menace of Unreality: How the Kremlin 
Weaponizes Information, Culture and Money,” Institute of Modern Russia/The Interpreter Magazine, 2014 
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“We fully support our country’s foreign policy.”  
Margarita Simonyan, editor-in-chief, RT



"We are lying every single 
day at RT. There are a million 

different ways to lie, and I 
really learned that at RT."

Liz Wahl resigned from RT on the air

Sara Firth resigned as RT’s 
London correspondent







“On an average working day, the
Russians are to post on news articles
50 times. Each blogger is to maintain
six Facebook accounts publishing at
least three posts a day. . . On Twitter,
the bloggers are expected to manage
10 accounts with up to 2,000 followers
and tweet 50 times a day.”

Max Seddon in Buzzfeed

“Troll Factories” & “Web Brigades”
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“Information war is now the main type 
of war, preparing the way for military 

action.”
Dmitry Kiselyov, head of Rossiya Segodnya, quoted by Peter 

Pomerantsov, in “Inside Putin’s Information War”, Politico, Jan 
2015

“[The Russian media is] yet another weapon, 
yet another unit of the Armed Forces.”

Sergey Shoigu, Russian Min of Defense, quoted by Vitaliy Portnikov, “Media as 
an Arm of the Russian Armed Forces,” Radio Svoboda/RFE, Mar 2015
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“Political commentator Yulia
Latynina said Russia wants to see
the destruction of the Islamic State
of Iraq and Syria (ISIS). ‘Only this
will allow Putin to achieve the
desired result, to show Obama how
he, Putin, a real man, succeeded
where Obama was disgraced,’ she
said in her program Saturday night
on Ekho Moskvy radio.”
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Why Should We Care?  What Can We Do?
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Who Will 
“Break” 

First?  
Russia or 
the West?





“Fake News”?

“When Western audiences 
were not armed with this 
prior awareness, and as a 
result began to question in 
their own minds whether 
they had their facts 
straight, Russian 
disinformation objectives 
were achieved.”

Keir Giles, The Next Phase of 
Russian Information Warfare 





An outwardly 
strong but 

internally brittle, 
personalized and 
unstable regime
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“Suddenly there's a sense that Vladimir 
Putin's regime feels threatened. But . . . the 

regime is very dangerous when it feels 
threatened.

Because everybody knows how 2011-12 
ended: with a harsh crackdown on dissent 

followed by a military adventure in 
Ukraine.”

Brian Whitmore, Radio Free Europe, 30 Mar 17
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Percentage of Ethnic Russians Living 
in the Baltic (NATO) States
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Source: The UK Daily Mail

“We also know from history that where there is enough 
tension, war can break out without its truly being willed 

by either side.”
Bernard Brodie,  Strategy in the Missile Age
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